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METHODS

Interviews realized with questionnaires
to operators and responsibles of
categories and sectors considered



CATEGORIES AND SECTORS
CONSIDERED

School
refectories

Butcheries Restaurants
agri-tourism

Large-scale Consumers
retail Tourists




NUMBER OF INTERVIEWS REALIZED

TOT 105 28 27 461 122



BUTCHERIES’MARKET SURVEY

Knowledge level about organic and quality
certified products
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BUTCHERIES’ MARKET SURVEY

Efficiency of the controls effected on
BIO and CERT. productions

B Good
O Sufficient
B [nsufficiant

0 | der't koo

Has it been foreseen a control of every
stage of the production and distribution
process?

B YES

O NO

B | don't know




BUTCHERIES’ MARKET SURVEY
Customer type

O FASSING

B OTHER

Factors conditioning the customer's choice

B Knowledge of breeder
B Mark of orgin

O Breeding type

O Feeding type

m Cattle breed

& Certification

| Other




BUTCHERIES’ MARKET SURVEY

Availability of customers to pay an
higher price for Bio or Cert beef

B | don't
know




BUTCHERIES’ MARKET SURVEY

Interest to sell Bio and Cert meat

BYES
B NO
O | don't Know




BUTCHERIES’ MARKET SURVEY

Bought meat is in:

B Side of beeaf
O Quarter

B Dizsected

Number of slaughtered or bought from
slaughterhouse cattle by year, shared for categories
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LARGE SCALE RETAIL MARKET SURVEY

Marketing of organic and cenrtified products

aYES
m MO

O | don’t know

Which products?
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LARGE SCALE RETAIL MARKET SURVEY

Interest about distribution of organic and
certified meat

@ Much
m Rather
O Little

O Mothing

Interest about distribution of organic milk
and dairy products




LARGE SCALE RETAIL MARKET SURVEY

Availability of customers to pay an higher price
for the organic or certified meat

48

Availability of customers to pay an higher price
for the organic milk and dairy products




LARGE SCALE RETAIL MARKET SURVEY

How much can be higher this price
for the Bio and Cert meat?
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20% 30%

50%

Sarme 10%

How much can be higher this price for the
organic milk and dairy products?




LARGE SCALE RETAIL MARKET SURVEY

Why should customer pay
an higher price for bio and cert. meat?

H Finer

B Without chemical
substances

O Froduced with respect
for the environment

O More controlled
B More guaranteed for
healthy aspect

B Certain origin

B Other

Why should customer pay an higher price for the
organic milk and dairy products?

B Finer
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o Without chamical
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LARGE SCALE RETAIL MARKET SURVEY

Strengthness for introduction in large-scale retail
trade of Org. and Cert. meat

B Healthiness image

o Certain origin

O Produced with respect fi
men and nature

O Mare controls on the whole
productive process

O Superior quality

m Other

B Lack of intaraest

Weakness factors
0O Mistrust aboul controle

O Higher sale price
O Quality not recognisad

m Difficulty of findirg and
distribution

B Dificully of management
all firm lensl

O Lack of continuity in
product supplying

@ Other




LARGE SCALE RETAIL MARKET SURVEY

Promotion strategies to buy organic and

certified meat

o Informative material in th
selling point

@ Pubblicity on papers and
telesvizion

0O Promoter presenting the
product in the selling
point

0 Other

Interest to insert organic and certified meat
coming from our own Region

@ Much
| Rather
O Littla
O Nothing




TOURISTS AND CONSUMERS SURVEY

Knowledge about Bio products
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Age < 20 Age 2040 Age 40-80  Age > 60 TOT

Knowledge about Certified products
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TOURISTS AND CONSUMERS SURVEY

Availability to pay an higher price

ibkEL
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i . " - How much can be higher this price?




TOURISTS AND CONSUMERS SURVEY

Why should customer pay B Finer

an higher price for bio and cert. products?
40 ® More nutntive

O More digestible

0 Without chemical
substances

m Produced with respect
for the emvironment

B More controlled

®m More guaranteed for
healthy aspect

Reasons




SCHOOL REFECTORIES SURVEY

Use of Bio products for the preparation of the meals

The interest of users about Bio products
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SCHOOL REFECTORIES SURVEY

The importance about the local origin of the Bio

products

BVery much
m Father much

o Mot much

The logistic problems for the

introduction
of Bio products

28

B no problems

W no continuity of the
goods supplied

B no knowledge of the
advantages of the Bio
products

O preparing all Bio meal
to awid a crossed
contamination

B not answerad




SCHOOL REFECTORIES SURVEY

Necessary actions to sensibilize
parents and child about consumption
of Bio products

45

m Adversting on papers
and televsion

@ Alimentary education in
the schools

O Public meeting to
discuss the
nourishment

O Promotional marketing
campaigns

a Other




RESTAURANTS and AGRI-TOURISM SURVEY

Who is the supplier of the meat?

B confidence butcher

B wihslasalar

O bokh

0 own producton The buy fre quency

W cthar
1%

4%

B 1 lirme for waek

B 2 limes for waak
Q1 tire for 15 days
8 bayond 15 days

B an boaking




RESTAURANTS and AGRI-TOURISM SURVEY

Buying form

@ Fresh vacuum packed
@ Loosa fresh
O Frazan

0 Frozen wvacuum packed

How much can be higher the price for Bio and Cert
meat?




RESTAURANTS and AGRI-TOURISM SURVEY

Valorization of the Bio meat

| don't know
arce for difficult supplies

Scarce for its characteristic
| difference
Scarce for little guaranteed

r  —wm | Scarce for higher price
Good if guaranteed
(ood if less expensive
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CONCLUSION

Butcheries’ and Large Scale Retail

Knowledge level
about bio and cert.
products

Interest to sell
cert. meat

Availability of customers
to pay the same price or
an higher price of 10%
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Interest to sell
Bio meat

Availability of customers
to pay an higher

price of 20%
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CONCLUSION

Tourists and Consumers
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e T to pay the same price or
4 Knowledge about ! an higher price of 10% T
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" Factors for what paying

an higher price

Availability of customers
to pay an higher
price of 20%
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CONCLUSION
School refectories, Restaurants and Agri-tourism

Use of Bio products 41::1[}“&3“& ahu% . sood i

for the preparation local origin of the

of the meals Bio products e
¢ Good if less

EXpensive

3

“ Possibility for the valorisation
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01 the Bio meat

Scarce for higher
price

:'/ No continuity f'f the \ 7 Geavce for Bilile
o : goods supplied oy _ guaranteed



